Selected Response

1. What best describes the overall form of this text?

(A). advertisement

(B). brochure

(C). caricature

(D). cartoon

2. What is the central motive of this text?

(A). to entertain children

(B). to ignite change

(C). to sell a product

(D). to criticize parent

3. Who is the target audience of this text?

(A). children

(B). gun supporters

(C). parents

(D). women

4. The statement “We won’t sell Kinder chocolate eggs to our children in the interest of child safety. Why not assault weapons?” is an example of which of the following?

(A). caption

(B). endorsement

(C). logo

(D). slogan

Constructed Response

5. Explain how the media strategies of emotional appeal and shock appeal are used effectively in this text. Support your response with TWO specific responses to the visual. (6 marks)
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Selected Response
6. What do the chalk markings best represent in the context of this visual?

(A). artistic ability of the poor

(B). ignorance towards poverty

(C). time spent in poverty

(D). money used to fight poverty

7. Which media strategy is used predominantly in this visual?

(A). bandwagon

(B). celebrity endorsement

(C). emotional appeal

(D). facts and figures

8. What is suggested by the body language of the individual in the visual?

(A). anger

(B). indifference

(C). optimism

(D). vulnerability
9. What do you feel is the purpose of this advertisement? Provide two specific references (using the correct terminology!) to support your ideas.
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