ELA 2201 Infographic Construction

How to Create an Effective Infographic
1.
Look and consider other infographics you have seen before. Use the View & Viewpoints book, use google, etc…

2.
Consider the best structure for your infographic (how should it look? How will you make the most use out of your page? The use of white space?)

3.
Determine both your intent (purpose) and the audience for whom it is constructed

4.
Determine what is the most relevant information for YOUR purpose. Do not try to put all facts and details into your infographic. You will not have enough time (or space!)

5.
Make ideas easily understandable through your data

6.
Use a variety of features of text to SHOW this data (i.e. visuals, maps, symbols, font, colour, captions, text boxes) – Remember, in an infographic your job is not only to make your poster pleasing to the eye – but to make the information understandable. 

7. Any time you can use a symbol, color, visual, etc…to replace text, you should!
Infographic Rubric

Name(s):
	Category
	5-4
	3.5- 3
	2
	1-0
	Your score

	Main Idea


	The topic and messages of the infographic are effective and compelling
	Topic and main ideas are clear.
	Topic is given but main ideas are unclear or lacking.
	Topic and/or main ideas are absent or very unclear.
	

	Details
	Details (including labels) support the main idea without distracting with clutter.
	Detail is added to support each main idea with minimal clutter.
	More is needed for understanding. Some are distracting.
	Very little detail is provided for the main ideas and understanding is limited.
	

	Content - Accuracy 


	At least 4 accurate facts/concepts are displayed in the infographic
	3 accurate facts are displayed.
	2 accurate facts are displayed.
	Fewer than 2 accurate facts are displayed.
	

	Graphics - Relevance
	The graphics used represent information appropriately.
	Most graphics represent the information appropriately.
	All graphics relate to the topic but do not represent appropriately.
	Graphics do not relate to the topic.
	

	Graphics – Visual

(weight x2)
	Color, shape, size, and arrangement of graphics

contribute meaning to the overall message.
	Color, shape, size, and arrangement are eye catching and contribute some mearning.
	Color, shape, size, and arrangement are present but do not add to the information.
	Color, shape, size, and arrangement are distracting or misleading.
	

	Design/layout
	The design/layout is neat, clear, and visually appealing.
	Is attractive in terms of design, layout and neatness.
	Is acceptably attractive though it may be a bit messy.
	Is distractingly messy, unattractive, or very poorly designed.
	

	Mechanics and Grammar
	Capitalization and punctuation are correct throughout.
	There are 1-2 errors in capitalization or punctuation but not distractive to the viewer
	A few errors in capitalization or punctuation.
	Several errors in capitalization or punctuation which distract the viewer
	

	Total
	
	
	
	
	   /40


Sample Infographics
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*statistics since Dec. 11, 2013

Every Game Matters
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WANT YOUR OWN PERSONAL INFOGRAPHIC?
60 TO WWW.RIOKAELANI.COM
OR EMAIL KAELANI@ATRAVELBROAD.COM

WRITER IN THE ENGLISH
LANGUAGE.



 [image: image4.jpg]Disney World's
huge footprint

eyt thbad
Danor e s
ey S o
e

£ Wiy
—= [






