English 3201




 Disney Effect on the Media – Points to Consider
Watch the following Youtube video.  The key points of the video are noted below the link.

Class One: Disney Effect on the Media (10:00)
http://www.youtube.com/watch?v=qsy3BblcjCA
Three Main Points Addressed:

1. Stereotypical Gender Roles Promoted by Disney

2. Social Construction of the Male and Female “Ideal”

3. Deviation from the “Ideal” as evil or “the other”

I. Disney Roles

1. Female as homemaker not intellect; Nurturer and Domestic

a. The wife

b. The mother

c. The homemaker
2. Male emphasis as independent and courageous; Hero and protector
II. Ideal Female Image

1. Defined as passive, delicate, submissive, emotional, naive

2. Emphasis on female figure and sexual aggressiveness
III. Masculine Ideal Image

1. Defined as powerful, aggressive, dominant, fearless, charming

2. Being male = strength and violent behaviour

IV. Evil Characters of Each Gender

1. Evil Female

a. Deviation from the ideal

b. Characteristics of Male Ideal

2. Evil male

a. The “Ideal” male

V. Continued Representation of Social stereotypes

1. Stereotypical Roles

2. Wrongful construction of male and female stereotypes

Discussion Questions

1. How harmful are Disney and other types of media?

2. Focus on the soundtrack of the video? How does the music share a role in replicating the Disney and social stereotype?

3. What were they thinking?
Class Two Gender Marking in Moonsand (2:17)
View the below example of how the same product is sold to boys and girls.
http://www.youtube.com/watch?v=Zgdj5FXOOp8&safety_mode=true&safe=active&persist_safety_mode=1
Point to Consider:  These commercials were aired on the Disney XD channel within 10 minutes of each other.

Journal Activity  (approx. 20 minutes for q. 1 & 2)
With a partner, discuss these questions and in your journals make your own notes on the discussion.

1. In what ways are the two commercials (for the same product) different?  

Consider: 

· colour

· gender of narrator

· suggested activities
· tone of voice

2. Identify the target audience of each.  Discuss the following questions
· How is marketing to guys different to marketing to girls?

· Does gender-based marketing reinforce stereotypes?

3. View the below commercial as an example of a very current media campaign (2013)
Tall Girl by Volkswagen Funny Advertising 2013 (0:52)
View the below example of very current marketing (2013) http://www.youtube.com/watch?v=QbuNh8R7OWI&safety_mode=true&safe=active&persist_safety_mode=1
For the remaining time, make notes on the below questions with your partner.
A. Who is the source of the commercial? What is the purpose?  Who is the target audience? 

B. What stereotypes are still being represented? What stereotypes are being broken?
C. What is the message?  (Context and subtext)

D. What were they thinking?

Assessment Activity – Personal response


 (Suggested Time: 30 minutes)
Responses are marked on the basis of the organization of the ideas as well as conventions, voice, sentence fluency, and word choice. Students should use the provided space for written responses only as a rough guideline for the length.

Using the below image, write an essay about the effect that media sexuality and stereotyping have on the gender roles in society. You can use any form of essay development (narration, description or exposition).




